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OUR BRAND

As an academic network, the Extension Disaster Education
Network (EDEN) brand strives to be fun while remaining
professional. Since EDEN works directly with the general
public, the fun side of the brand makes the research-
based information more digestable. For this reason, EDEN
products needs to be appealing to the masses while also
appearing as reliable and trustworthy.

This is portrayed through a clean, visual identity that uses
contrasting complementary colors, sans serif fonts, and
consistent graphic elements. This packet will review the
many facets of the EDEN brand.

For questions, concerns or clarifications, please contact
EDEN support at eden@extension.org.

Learn more at
ExtensionDisaster.net



OUR
MISSION.

The mission of EDEN is to reduce the impact of disasters
through the aggregation of research-based resources and
coordination to ensure these resources are readily available
to the Cooperative Extension System, stakeholders and the
communities they serve. This mission is carried out through
the achievement of our four strategic goals:

1 Enhance the abilities 2 Serve as a national
of individuals, families, source for research-based
organizations, agencies, disaster education.

and businesses to prepare
for, prevent, mitigate, and
recover from disasters.

3 Strengthen Extension’s 4 Strengthen EDEN’s
capacity and commitment capacity to provide
to address disaster issues. research-based disaster

education.



EDEN LOGO

The EDEN Logo is a combination of all facets of the brand. While most
individuals within the network will refer to the group by its acronym, it is
important that the logo always appears with the name spelled-out as well.
Many individuals outside of EDEN are not familiar with the acronym; for this
reason, it is important to keep the abbreviation and name together. In order
to make the logo work into designs easier, horizontal and verticle versions
of the logo are available for use.

The circles above the “N” represents the network. The growing repeating

circles represent the materials and knowledge shared amongst delegates
in the network. The connection between letters represents the close-knit
community EDEN strives to create amongst delegates.
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LOGO VARIATIONS
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BRAND COLOR
PALETTE

PRIMARY: WILDFIRE ORANGE

CMYK 671 100 0
RGB 230 108 37
HEX #e46b1f

TSUNAMI WAVE BLUE

CMYK 100 81 43 41
RGB 1046 76
HEX #072f4c

SECONDARY:

TROPICAL STORM ORANGE
CMYK 450720

RGB 237 147 88

HEX #ed9358

TORNADO GREY
CMYK 56 49 47 14

RGB 115 113 114

HEX #737172

Orange and blue have been consistent brand colors for EDEN. In recent
years, to create more contrast, the blue was darkened and the orange was
made a pure hue.

Secondary colors for the brand include tints of the main colors and a grey.
We have been exploring the addition of some tertiary colors. On the left are
some examples of colors we have condsidered. We are open to suggestions
for the tertiary colors.




Rule of Thumb

Opacity should be used thoughtfully to create depth and visual hierarchy
within EDEN materials. To ensure legibility and maintain a clean, professional
appearance:

Text and logos should remain at 70% opacity or higher.

Backgrounds,overlays,and accent elements can range between 30-60% opacity
to add contrast or layering without overpowering the main content.

Consistency in opacity helps maintain the balance between EDEN’s professional
identity and its approachable, engaging style.

OPACITY:




TYPOGRAPHY &
FONT USAGE

EDEN primarily uses sans-serif fonts to maintain a clean, modern, and
accessible look across all materials.

The EDEN wordmark is set in Mangal—a font reserved exclusively for

the logo to preserve its integrity and distinctiveness. The network title is
spelled out in Tw Cen MT Condensed or PT Sans Bold. Either option may
be used for titles, with all caps preferred to reflect the styling of the logo.

Subtitles should provide contrast to titles while maintaining clarity
and balance. For body text, Montserrat is the preferred font, offering
readability and a friendly tone. Hussar Ekologiczny may be used as a
decorative or accent font in limited applications.

When substitutions are necessary, use similar sans-serif fonts such as
Futura or Arial to ensure visual consistency.
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PT Sans

REGULAR:

ABCDEFGHIJKLMNOPQRSTUVWYXZ
Abcdefghijklmnopqgrstuvwyxz
1234567890!@#$%" &*

ITALIC:

ABCDEFGHI/JKLMNOPQRSTUVWYXZ
Abcdefghijklmnopgqrstuvwyxz
1234567890!@#3%"&*

BOLD:

ABCDEFGHIJKLMNOPQRSTUVWYXZ
Abcdefghijklmnopqrstuvwyxz
1234567890!@#$%" &*

BOLD ITALIC:

ABCDEFGHIJKLMNOPQRSTUVWYXZ
Abcdefghijklmnopgrstuvwyxz
1234567890!@#$%"&*

Montserrat

REGULAR:

ABCDEFGHIIJIKLMNOPQRSTUVWYXZ
Abcdefghijklmnopqgrstuvwyxz
1234567890/ @#$% A &*

ITALIC:

ABCDEFGHIIKLMNOPQRSTUVWYXZ
Abcdefghijklmnopqrstuvwyxz
1234567890!@#$ %1 &*

BOLD:

ABCDEFGHIJKLMNOPQRSTUVWYXZ
Abcdefghijkimnopqrstuvwyxz
1234567890!@#$%A8&*

BOLD ITALIC:

ABCDEFGHIIKLMNOPQRSTUVWYXZ
Abcdefghijkimnopqgrstuvwyxz
1234567890!@#$ %1 &*

Hussar Ekologiczny

REGULAR:

ABCDEFGHIJKLMNOPQRSTUVWYXZ

Abcdefghijklmnopqrstuvwyxz
1234567890!@#5% " &*




DESIGN ASSETS

The following graphic elements help maintain a cohesive and recognizable
look across EDEN materials.

The three-line motif reflects the structure of the horizontal EDEN logo and can
be used to add visual balance or separation within layouts. Vector background
patterns provide texture and depth while maintaining a clean, approachable
appearance. Circular elements—inspired by the dots above the “N” in the
logo—symbolize connection and can be used as watermarks, highlights, or
supporting design features.

These elements work together to strengthen the EDEN visual identity and
ensure all materials feel connected within the brand family.
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BRAND USAGE

Postcard

TW Cen MT is recommended for use as the title font.

And fortext. Myriod Pro may olso be used. See the bronding guideiines on the website
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BECOME AN EDEN DELEGATE

Join the Extension Disaster Education Network (EDEN) to enhance

NETWORK OF

EXPERTS

Connect directly with other EDEN E
delegates through our listservs and ~~ ®
online community platform .

DISASTER-RELATED
RESOURCES

Access a wealth of disaster-related
resources to support your work.

EDEN EXCHANGE
NEWSLETTER

Stay informed with our monthly

newsletter. ExtensionDisaster.net L%

Onboarding
Toolkit

disaster preparedness, response, and recovery efforts, collaborate with
disaster professionals, and create disaster resilience in communities.

EDEN COMMITTEES

4-H Youth Development

Agriculture

Community and Economic

Development

Exercise and Training for

Disaster Resilience

Family and Consumer

Sciences

Marketing & Membership

Natural Resources

Professional Development

Annual Conference .
[

Letterhead

PowerPoint

EDEN/

Flyer

EXTENSION DISASTER
EDUCATION NETWORK

PROJECT IMPACTS

Add program or project title here ... can span across

two lines if needed

EDEN

Inputs/Outputs

and why

were expended? Outputs: what we o a1d who we reach (warkshops,pubs,field days,programs)

[Changes (knowtedge, sils,attudes, behavios, conditions)]

Contact:
Firstname Lastname

Titte Goes Here | University Goes Hers
X0C00C00X | email@univrsityed

[replace with university logo]

Project Impacts

Template

EDEN 101:

A guide to the
Extension Disaster Education Network

The Extznsion Disaster Education Network {EDEN) Fomily and
Consurner Seiances (FCS) Committe is  network of Excension

il
resaurcas needed to reduce the impact o disastars. Wa work
topether to provide professional developmens relaced o dissster

best pracices, identify g3ps, and opportunities o work
collaboraively.

localy, te EDEN Resource Dashioare ' th place to quicdly find
Extersion dlsaster education puslicatiors, uideos, and ot

EDEN and FCS work
together to provide
professional development
related to disaster
preparedness, mitigation,
response and recovery

s well as share best
practices, identify gaps
and opportunities to work
collaborstively.

courtey
ou can share these makeral ar s them n deve oplng rew
Praterals relavant to 1 needs of the commurties youserve.
e 8 aresantats

a3 memiser af the EDEN FCS Committee, you can retwork with
ctber te

interest in cisaster ecucation. You il alzo share best practices and

mnurity.

< shaut the role offamly and consume
e rage youto o ua-or one of
' EDEN Anraal Conference,

Learn more at
extensiondisaster.net/delegat:

ortal/marketing-medi







